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[bookmark: _GoBack]QUESTION ONE 
(a) Briefly explain the major functions of marketing management.                (10 Marks)
(b) Differentiate between marketing management and sales management. (5 Marks)
(c) Explain the following terms as applied in marketing management:
(i) Marketing management
(ii) Marketing control
(iii) Brand management
(iv) Forecasting
(v) Positioning
(d) To carry out their analysis, planning, implementation and control responsibilities, marketing
managers need a marketing information system (MIS). Discuss the role of MIS in a
company.                                                                                                               (10 Marks)
[bookmark: _Hlk200548007]QUESTION TWO 
(a) The marketing management process forms an essential component of the marketing
managers responsibilities.  discuss the marketing management process.       (10 Marks) 
(b) Explain the marketing management philosophies under which marketing managers carry out
their marketing activities                                                                                             (5 Marks)
QUESTION THREE 
(a) Discuss the basis for segmentation consumer markets.                                (10 Marks)
(b) Explain the levels at which a marketing manager can target markets.        (5 Marks)
QUESTION FOUR 
(a) Effective marketing research follows several steps. Briefly describe the steps. (10 Marks)
(b) Maendeleo group of exporters has approached you to assist them design their marketing plan for their horticultural produce. Do so by summarizing the marketing plan. (10 Marks)
QUESTION FIVE 
(a) How can a marketing manager develop an effective communication system.  (10 Marks)
(b) Outline the major channel design decisions.                                                            (5 Marks)
QUESTION SIX 
a) Brands are valuable intangible assets that offer a number of benefits to customers and firms
and need to be managed carefully. Briefly explain the benefits of branding.         (15 Marks)
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