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INSRUCTIONS TO CANDIDATES
Answer Question ONE (compulsory) and ANY OTHER THREE questions. 
Question one carries 25 marks and the rest 15 marks each.










EXAMINATION CHEATING IS ACRIME



QUESTION ONE
a) Outline FIVE benefits of packaging to an organization                               (5 Marks)
b) With relevant examples, explain SWOT analysis                                        (10 Marks)
c) Discuss the importance of marketing                                                            (10 Marks)
QUESTION TWO
a) Discuss any FIVE factors to be considered when coming up with a marketing plan 
                                                                                                                        (10 Marks)
b) Explain FIVE characteristics of Service Marketing                                       (5 Marks)
QUESTION THREE
a) Explain FIVE factors that a firm takes into consideration when making product decisions 
                                                                                                                         (10 Marks)
b) SLEPT is a framework used to assess external environment that influences an organization’s marketing strategy. Discuss.                                                      (5 Marks)
QUESTION FOUR
a)  Discuss FIVE objectives of marketing management                                 (5 Marks)
b)  Discuss the historical development of marketing                                       (10 Marks)
QUESTION FIVE
a)  Market planning is a very important aspect of marketing in an organization, explain           FIVE barriers to effective market planning                                                     (5 Marks)
b)  Outline the FIVE steps in marketing audit                                                 (10 Marks)
QUESTION SIX
            a)  Discuss FIVE functions of a marketing manager in an organization         (10 Marks)
            b)  Explain any FIVE marketing concepts                                                       (5 Marks)                           
                                    
       

image1.png
A

TOM MBOYA UNIVERSITY

KNOWLEDGE FOR SUSTAINABLE INNOVATION ENTERPRISE




