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INSTRUCTIONS
Write in the Answer booklet provided.

Answer QUESTION 1 (Compulsory) and any other TWO (2) questions.
Do not write on this question paper.  Examination Cheating is a crime.
QUESTION NUMBER ONE (30 MARKS)

State and describe the five major alternative concepts under which hospitality and tourism organizations conduct their marketing activities. 


(10Marks)

With an aid of a diagram, illustrate new product development 
Process used by the marketing practitioners. 




(10 Marks)

Explain the differences between products and services.


(10 Marks)
 

QUESTION NUMBER TWO (20 MARKS)

Discuss major marketing challenges affecting tourism and hospitality businesses into the new century. 








(10 Marks)

With an aid of a diagram, discuss the five-stage model of the consumer buying process that a tourist will go through while choosing a holiday destination. (10 Marks)

QUESTION NUMBER THREE (20 MARKS)

Describe major factors needed to be considered when choosing a market-coverage strategy. 










(10 Marks) 

Explain the Pros and Cons of Online Research. 




(10 Marks)

QUESTION NUMBER FOUR (20 MARKS)
List and discuss the Marketing Research Process. 



(10 Marks)

Describe various methods used to segment markets in travel and tourism industry. 












(10 Marks)

QUESTION NUMBER FIVE (20 Marks)   

Explain the benefits of market segmentation. 




(10 Marks)

List and discuss the tasks of sales & marketing staff of a hotel industry. 
(10 Marks)                                                                             
EXAMINATION CHEATING  IS A CRIME


