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INSTRUCTIONS TO CANDIDATES
· Answer Question ONE (compulsory) and ANY OTHER THREE questions 
· Question one carries 25 marks and the rest 15 marks each









EXAMINATION CHEATING IS A CRIME

QUESTION ONE (COMPULSORY)
a) Marketing of services differs from marketing of tangible goods in certain aspects. Discuss. 							(7marks)
b) Explain the marketing environmental variables that an organization has no control over 							(10 marks)
c) Explain the reasons that are likely to force companies to invest in new goods and services	 						(8 marks)
QUESTION TWO
a) Explain the marketing mix and its relevance to business.	(7 marks)
b) Using a well labeled diagram, explain the product life cycle concept 
                                                                                             (8 marks)
QUESTION THREE
a) Explain FOUR types of pricing objectives that an organization is likely to adopt when setting prices for its products 			(8 marks)
b) Explain the marketing philosophies and the characteristics behind each 									(7 marks)	
QUESTION FOUR
a) Summarize the factors that organizations should take into account when selecting appropriate marketing channel members to use distribute its goods and services							(8 marks)
b) Explain the various steps in consumer buying process	(7 marks) 
 QUESTION FIVE
a) [bookmark: _GoBack]A Market division can be good or bad. Outline the criteria for gauging the effectiveness of a market segment 				       (10 marks)
b) Explain the marketing importance of 'a strong business image'. (5 marks)
QUESTION SIX
a) Explain the various entry strategies that domestic firms can employ to enter global markets abroad.					      (10marks).									
b) Explain the benefits of marketing research in an organization (5 marks)
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