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FACULTY OF BUSINESS AND ECONOMICS

2024/2025  ACADEMIC YEAR UNIVERSITY EXAMINATION

FIRST YEAR FIRST SMESTER EXAMINATION FOR CERTIFICATE IN BUSINESS ADMIISTRATION

ACB 0113: PRINCIPLES OF MARKETING

DATE:8/8/2025                                                                      TIME:3 HOURS
INSTRUCTIONS:
Answer Question ONE (Compulsory) – 25 Marks
Choose ANY THREE (3) questions from the remaining five – 15 Marks each








EXAMINATION CHEATING IS A CRIME


QUESTION ONE – COMPULSORY (25 MARKS)
a) Define the term marketing and explain four characteristics that distinguish it from selling.											 	(5 marks)
b) Briefly explain the marketing mix (7Ps) and the importance of each in modern marketing. 												(14 marks)
[bookmark: _GoBack]c) State and explain three challenges marketers face in today's dynamic environment. 													(6 marks)

QUESTION TWO (15 MARKS)
a) Explain any five benefits of market segmentation to a business. (10 marks)
b) Differentiate between target marketing and mass marketing. (5 marks)

QUESTION THREE (15 MARKS)
a) Discuss the Product Life Cycle (PLC) and outline marketing strategies at each stage.
(10 marks)
b) Explain the meaning of branding and give three reasons why it is important in marketing. 												(5 marks)

QUESTION FOUR (15 MARKS)
a) Describe five external environmental factors that influence marketing decisions. (10 marks)
b) Explain the difference between consumer and industrial markets. (5 marks)

QUESTION FIVE (15 MARKS)
a) With examples, explain any four types of promotion used in marketing. (8 marks)
b) Discuss the importance of personal selling in the marketing of services. (7 marks)
QUESTION SIX (15 MARKS)
a) Explain the role of marketing in economic development. 		(6 marks)
b) Outline the main steps in the consumer buying decision process. (9 marks)
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