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INSTRUCTIONS TO CANDIDATES
Answer Question ONE (compulsory) and ANY OTHER TWO questions


[bookmark: _GoBack]QUESTION ONE
i.) Define the following core marketing concepts and provide examples for each:
a) Needs
b) Wants
c) Demand								(9 marks)

ii.) Explain the concept of customer satisfaction and how it relates to value and cost.										(6 marks)

iii.) Discuss the marketing concept and its importance to modern business organizations. 								(10 marks)

QUESTION TWO
a) Outline the key components of a successful marketing strategy and provide examples of how companies implement these strategies in the market. 												(6 marks)
b) Explain the factors that influence consumer behaviour and describe how these factors impact marketing decisions. 				(9 marks)

QUESTION THREE
a) Discuss the role of product in the marketing mix and explain how product differentiation can create competitive advantage. 			(7 marks)

b) Examine the different pricing strategies companies can use and the factors that affect pricing decisions. 						(8 marks)

QUESTION FOUR
a) Evaluate the importance of distribution channels (place) in delivering value to customers and how companies can optimize their distribution strategies. 											(9 marks)

b) Analyze the role of promotion in the marketing mix and discuss the various tools and methods used in promotional campaigns. 			(6 marks)

QUESTION FIVE
a) Identify the components of the macro-environment that influence marketing practices and provide examples of how these factors affect businesses. 											(6 marks)
a) Describe the role of marketing channels in the supply chain and explain how companies can manage their channels to improve efficiency and customer satisfaction									(9 marks)

QUESTION SIX
a) Discuss the primary functions of marketing within an organization and how these functions contribute to overall business success. 		(9 marks)

b) Explain how marketing of services differs from marketing of physical products and discuss the challenges involved. 			(6 marks)
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